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Background and aims: In Japan, “Foods with Functional Claims (FFC)” include processed foods (supplement form), other
processed foods, and fresh produce. However, far fewer fresh produce-FFCs were submitted for government review compared
to processed foods. Using an internet survey, we investigated consumers' general awareness and demand for fresh produce-FFCs
compared to processed foods (supplement form) and other processed foods.

2

Methods: A web survey was conducted through a participant recruitment website called “Go-toroku,” operated by
ORTHOMEDICO Inc. Over 50,000 Japanese registered on Go-toroku were invited to participate. No eligibility criteria were
defined for this study. For this survey, a total of 23 questions were developed, covering various aspects such as respondents'
background, health consciousness, the frequency of purchasing FFC, the functional claims they are inclined to purchase, and any

doubts or concerns they have regarding fresh produce-FFC.

Results: The survey ran from May 10 to June 20, 2023, and garnered 1,007 valid responses from participants ages 19 to 87 years.
While approximately 80% reported being aware of FFCs, few participants reported having seen or purchased fresh produce-FFCs
in stores. The top three FFC areas that they were inclined to want to purchase were “cholesterol-related,” “body fat and body
mass index (BMI)-related,” and “skin-related” (moisture, elasticity, anti-ultraviolet light), regardless of category. Additionally,
36% of respondents expressed doubts or concerns about produce-FFCs, and some of them questioned the effectiveness and safety
of these products.

Conclusions: The study underscores the need for proper promotions to address consumer concerns or questions and bridge the
gap between awareness and practice when it comes to purchasing fresh produce-FFCs.
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